PUBLIC OFFER
FOR THE “UZCARD KIDS AT THE TASHKENT ZOO” CAMPAIGN

1. GENERAL PROVISIONS
1.1.  This Public Offer has been prepared in accordance with the Civil Code of the Republic of
Uzbekistan, the Law of the Republic of Uzbekistan “On Advertising,” and sets forth the terms and
conditions for conducting the “UZCARD KIDS at the Tashkent Zoo” campaign (hereinafter
referred to as the “Campaign”), the procedure for participation, the conditions for granting
discounts, and other material terms and conditions. It is addressed to an indefinite group of
individuals who are legal holders of UZCARD payment system cards.
1.2.  The Campaign is not a lottery, a game of chance, or any other risk-based game.
Participation in the Campaign is voluntary.
1.3.  The Campaign is aimed at promoting the UZCARD payment system, developing cashless
payments, and increasing the appeal of UZCARD KIDS children’s cards.
1.4.  The organizer of the campaign is TOSHKENT HAYVONOT BOG’I LLC, located at 232-
A Bogishamol St., Yunusabad District, Tashkent, Republic of Uzbekistan; official website/page:
https://tashkentzoo.uz/; contact phone number: +998 71 289-16-01; email: info@tashkentzoo.uz.
1.5. Partner—“Common Republican Processing Centre” JSC, address: 78, Abdulla Kodiriy St.,
Shaykhantakhur District, Tashkent, 100011; website: www.uzcard.uz; phone: +998 71 200-28-28.
1.6.  Campaign Venue: Tashkent Zoo, 232-A Bogishamol Street, Yunusabad District, Tashkent,
Republic of Uzbekistan.
1.7.  Campaign Period: from 12:00:00 am on October “1,” 2026, to 11:59:59 pm on November
“1,” 2026, or until the Campaign Reimbursement Fund is exhausted—whichever occurs first.
1.8.  Information regarding the early termination, extension, or modification of the campaign
will be posted on the Organizer’s official information channels.
1.9. Ticket—an admission ticket for the children’s or adult category as established by the
Tashkent Zoo, sold through the ATTO payment and access control system. Children under 7 years
of age who are eligible for free admission under the Zoo’s pricing policy are not eligible to
participate in the campaign.
1.10. Campaign Transaction—a successfully completed ticket payment transaction that meets
the terms of the Public Offer, whereby a 100% discount is provided on a children’s ticket when
paying with a UZCARD KIDS card, or a 40% discount is provided on a children’s ticket when
paying with any other bank card from the UZCARD payment system, excluding UZCARD KIDS.
A transaction under this campaign is considered successfully completed upon the successful
issuance of the corresponding ticket and admission pass. For each card, the discount is limited to
a maximum of 2 (two) tickets per calendar day.
1.11. Benefit under the Campaign (Discount) — a discount on the Ticket price provided to a
Campaign participant by the Zoo with financial support from the CRPC, in the amount and under
the terms and conditions set forth in the Public Offer.
1.12.  Zoo—the Tashkent Zoological Park, which provides admission services to visitors and
sells Tickets at the following address: 232-A Bogishamol Street, Yunusabad District, Tashkent,
Republic of Uzbekistan.
1.13.  UZCARD KIDS Card—a bank card issued in the name of a minor between the ages of 6
(six) and 18 (eighteen) in accordance with the laws of the Republic of Uzbekistan, the rules of the
CRPC, and the internal regulations of the bank issuing such a card.
1.14. Base Price—the full price of a Ticket in the corresponding category, valid as of the date of
the Campaign Transaction, excluding the Campaign, as officially set by the Zoo.

2. PARTICIPANTS AND TERMS OF THE CAMPAIGN
2.1.  Participants in the Campaign are individuals—Iegitimate cardholders—who, during the
Campaign period, purchase a ticket to the Tashkent Zoo and pay for it using a contactless bank



card from the UZCARD payment system via the ATTO payment and access control infrastructure
available at the Zoo entrance (hereinafter referred to as the “Participant”).

2.2. Acceptance of this Offer is deemed to occur upon the completion of a Campaign
Transaction that complies with its terms and conditions. When a 100% discount is provided,
acceptance is deemed to occur upon the successful registration of the Ticket issuance and
admission rights using a UZCARD KIDS card without any funds being debited. Acceptance is
deemed to be full and unconditional.

2.3.  When purchasing a child-category Ticket with a UZCARD KIDS card, the Organizer
grants the Participant a 100% Discount on the Base Price of such a Ticket.

2.4.  When purchasing a child’s ticket with any UZCARD bank card, except for UZCARD
KIDS, the Organizer will provide the participant with a discount equal to 40% of the base price of
such a ticket.

2.5.  For each card, the Discount is granted for no more than 2 (two) Tickets within a single
calendar day. You may purchase two Tickets of the same category or one child-category Ticket.
After purchasing two Tickets with the Discount, any further Ticket purchases made with that card
on the same day will not be eligible for the campaign Discount. The daily limit resets at the start
of the next calendar day.

2.6.  The discount is applied at the time the Campaign Transaction is completed by reducing the
amount to be charged to the card. No separate cash payment is made to the participant.

2.7.  The discount cannot be combined with other discounts, benefits, or special offers, unless
the Organizer expressly states otherwise.

2.8.  The base price of Tickets and their categories are determined by the Organizer. CRPC and
ATTO do not set the base price or Ticket categories.

2.9. Transactions made after the end of the campaign period or after the Reimbursement Fund
has been exhausted do not entitle the participant to the Discount, unless otherwise published by
the Organizer.

3. REIMBURSEMENT FUND
3.1.  The Campaign Reimbursement Fund is established using the Partner’s own funds in the
amount of 600,000,000 (six hundred million) sum.
3.2.  The Campaign Reimbursement Fund is used exclusively to finance the Reimbursement
Amount for confirmed Campaign Transactions by transferring funds via ATTO to the Zoo using
the Partner’s funds, or by the Partner reimbursing the Zoo for the ATTO funds transferred to the
Zoo in the amount of the Discounts provided.
3.3.  The campaign does not involve any prizes, drawings, or the selection of winners. The
benefit provided to the Participant consists solely of the Campaign Benefit in the form of a discount
in accordance with Section 2 of the Offer.
3.4. The size of the Campaign Reimbursement Fund may be changed by written agreement
between the Organizer, the Partner, and ATTO, with the relevant changes published in the Public
Offer.

4. RESTRICTIONS AND TECHNICAL REQUIREMENTS

4.1.  The campaign is valid provided that it is technically possible to make a cashless payment
and to redeem the campaign Benefits in accordance with the procedures and terms set forth in this
Public Offer. The Organizer reserves the right to refuse to provide the Campaign Benefits or to
void the results of participation if any erroneous transaction, abuse, fraudulent activity, attempt to
circumvent established restrictions, or use of the card in violation of its issuance and service terms
is detected.

4.2.  Failed, canceled, reversed, or refunded transactions are not counted toward the campaign.
4.3. IfaTicket is returned, only the amount actually paid by the participant is refundable. The
value of the Promotion Benefit provided to the participant will not be refunded.



4.4,  The Organizer reserves the right to terminate the campaign early in the event of the
Reimbursement Fund being exhausted, technical malfunctions, changes in the operating conditions
of the Tashkent Zoo, requirements from government authorities, or other circumstances preventing
the continuation of the campaign.

5. NOTIFICATION AND LIABILITY
5.1.  Up-to-date information about the campaign is posted on the Organizer’s website and/or
official pages, and may also be posted on the grounds of the Tashkent Zoo.
5.2.  The Organizer shall not be liable for any inability to participate caused by insufficient funds
on the card, card blocking, refusal by the issuing bank, card malfunction, lack of contactless
functionality, or disruptions in communication, power supply, or third-party equipment.
5.3.  The Organizer reserves the right to amend the terms of this Offer. Changes take effect 3
(three) business days after their publication, unless a different timeframe is specified in the relevant
publication. Changes to the amount of Discounts, the Reimbursement Fund, the list of participating
cards, limits on Campaign Transactions, and other terms affecting settlements between the Parties
are permitted only after they have been agreed upon in writing by the CRPC and the Organizer.
Changes requiring technical configuration by ATTO shall be sent to ATTO in advance to agree on
the timeline for their technical implementation.
5.4. Information regarding transactions is processed to the extent necessary to conduct the
campaign, account for the campaign Benefits provided, prevent abuse, and resolve inquiries, in
compliance with the laws of the Republic of Uzbekistan.
5.5. The campaign Organizer is not liable for:
5.5.1. the inability of Campaign Participants to review the Campaign terms and conditions posted
by the Organizer on the Organizer’s website at https://tashkentzoo.uz/ and by the Partner at
www.uzcard.uz;
5.5.2. the untimely performance or failure by Campaign Participants to perform the obligations
set forth in these Rules.
5.6. By participating in the campaign, the Participant confirms that they have fully read and
agree to these Rules, and also understand and accept the following conditions:
5.6.1. the provision of the campaign Benefit in accordance with the procedure set forth in these
Rules;
5.6.2. in the event of any claims against the Organizer by third parties arising from a Participant’s
violation of third-party rights during the campaign, the Participant assumes responsibility for
independently resolving such disputes and indemnifying the Organizer against any complaints or
claims from third parties;
5.6.3. The processing of personal data by the Organizer, the CRPC, and ATTO is carried out solely
to the extent necessary for conducting the campaign, processing payments, applying Discounts,
preventing abuse, and addressing inquiries, on the grounds and in accordance with the procedures
provided for by the legislation of the Republic of Uzbekistan on personal data. If separate consent
1s required by law for such processing and the Participant is a minor, such consent must be provided
by the Participant’s parent (guardian, custodian) in written or electronic form. Special and
biometric personal data will not be processed as part of the campaign in the absence of a separate
legal basis;
5.7.  Photography and videography on the Zoo’s premises may be conducted for informational
and organizational purposes in compliance with the laws of the Republic of Uzbekistan. The use
of a specific Participant’s image in promotional materials is permitted only with separate, proper
consent, if such consent is required by law. For a minor Participant, the necessary consent must be
provided by his or her legal representative in accordance with the procedure established by law.
Participation in the campaign does not in itself constitute unconditional consent to the promotional
use of the Participant’s image.
5.8.  Disputes and inquiries regarding the campaign shall be resolved by the Organizer in
accordance with the laws of the Republic of Uzbekistan.



5.9.  The Offer is valid until the end of the campaign and the fulfillment of all related obligations.



